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Kaiser, F. G., and Gutscher, H., 2003. The proposition of a general version of the theory of planned

behavior: Predicting ecological behavior 1. Journal of applied social psychology, 33(3), 586-603.
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experience. Media Psychology, 11(1), 28-51.
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4 Lin, K. M., Chang, C. M., Lin, Z. P, Tseng, M. L., and Lan, L. W., 2009. Application of experiential

marketing strategy to identify factors affecting guests’ leisure behaviour in Taiwan hot-spring hotel.

WSEAS transactions on business and economics, 6(5), 229-240.

Wu, M. Y, and Tseng, L. H., 2015. Customer satisfaction and loyalty in an online shop: An

experiential marketing perspective. International Journal of Business and Management, 10(1), 104-

114.

4 Soliha, E., Aquinia, A., Hayuningtias, K. A., and Ramadhan, K. R., 2021. The influence of

experiential marketing and location on customer loyalty. The Journal of Asian Finance, Economics

and Business, 8(3), 1327-1338.

Barrett, M., Davidson, E., Prabhu, J., and Vargo, S. L., 2015. Service innovation in the digital age.

MIS Quarterly, 39(1), 135-154.

Ordanini, A., and Parasuraman, A., 2011. Service innovation viewed through a service-dominant

logic lens: a conceptual framework and empirical analysis. Journal of Service Research, 14(1), 3-23.

Gustafsson, A., Snyder, H., and Witell, L., 2020. Service innovation: a new conceptualization and

path forward. Journal of Service Research, 23(2), 111-115.

44

46

47

48

124



BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

ERREEE . QIRBEELAA > M EaRR A SRR 3) KAtk
Mz AHREE S AR BRI E - Flikkema$s A (2019)*58 I Bl A3 =18k F
B (DHEAEMEEREN - QB AEBFHSEART » QOB AE 28T
SR RIHTHY o 1€ bt SR AT DA ke 75 810 J2 — e Al A B W Y R s e 2 Y A T
B o 0 HAFAIRE BT BRI & K — E R eI a2 - AR BBy > AZ
R R IR AR e 5e = A RIBHE AL S P E(E -

= ~ WSt EITA
EESYREEER - STAVEFIIEANE - BRI GRs HRR -

(—) B3RS

AWTFEE FHET ST R am AV AR (R EEE ~ LoftaesR ~ (AN ~ AR s
LB ~ EHGEHIR) - NIRRT RAERI(BHEUEE ~ (REERIT) » (B RAWIFERIZRE > A0
ARSI B EE(SE ~ 85T -~ IREAH) - SRETTE R B T
R E BB PR T RV B - A TR IR FEAME QB AT -

49 Flikkema, M., Castaldi, C., de Man, A. P., and Seip, M., 2019. Trademarks’ relatedness to product
and service innovation: A branding strategy approach. Research Policy, 48(6), 1340-1353.

125



ks

BN SRR F =1

(Z) e

1542 Hl
T
BB 4T fo 518 14
y' Hil
B £ 37
ey | 4
- H5
3 B H12
Ho6
Iy HI15
18 F] . A ER TR AT S
e |
} EWAR
B Hl
A fake 9
H10 Fu 'Eﬁﬁ%%*]
1% 38 45 1

1 HrFeaeiwiE

WIEVTFEREADT TRt T ISTRITIEERER - REERFPaREIA T -

EEGRHEERENETIH A EEN: » B TEE R Rikss et & EL
Mz > ARIRIFE5A(2018)  HIBIFE G R BN (B (LRI YRR E (EA IEAHEE - AR
#45(2021)°" ~ BEFE(2021) 2RI 5T o S B AG B 1T 05 & WA B (H(E 2 AR IEAH R -

YR QRRTHAS N TER G LR O BEF L ERLBP- AR E L
Bl G R AR FEY e R g L AR B S L 3R 0 2018 F) 0 B 46 -

ok E L (% S R EHBEFLARTRE B B EER L) (de TR
B E A ETERRFTRAL AL 0 2021 &£) 0 F 93 -

PO (e R G MR T ST R e B R - AP D e
B0 (de RAPPFAFFHENE PR LG 02021 &) F 530

126



PR TE FREET BB B E ZWE-LIE BT A m RS

SalunkZ¢ A (2013) YT ZEEUTRTR TR (B (BRI BT Y — & o7 > F305(2014)%
AT e & SR S P IR 5 BRI S A 2 R SR (E (B ROm B B A IE AR 2 - (I8 B0
o SRR LSS o > RIEE AT FEieH FERHL ~ H2 ~ H3

SIS SR A SR L O O
H2: 8z 74l e 0 o B8
H3 @ JRisplFTHof s 2w B -

L% Tsang 5 A (2004)HTFSE 2 55 B 25 H SV B0 20 5 B\ A R P
R © S OMEIEA R Q021U SE T 5 B F (Rl e e
TEAERA - Novak: A (2000) BB (201 8) HIRFFE i L BB BR & TE (1L 2B RE T -
Shukor® A (2017)SHKSEHE(2021) VAT HF9E 3B (A 6 [ M B0 BRI - fiPS it
FRASCRMIBIERSS S - PRI RIS 04 - H5 - He -

—

HA4: EMHERF 2o B

2]
HS : winfis iRy 2o B8
H6 : {23k & w5 o

33 Salunke, S., Weerawardena, J., and McColl-Kennedy, J. R., 2013. Competing through service
innovation: The role of bricolage and entrepreneurship in project-oriented firms. Journal of Business
Research, 66(8), 1085-1097.

MORE RIBAIFTHAEE R G B ERARE R ELBRB LI T ¥ ﬁ & b))
(B9 "2 ~FE¥EFEFT L% 02014 #) 0 | 640

55 Tsang, M. M., Ho, S. C., and Liang, T. P., 2004. Consumer attitudes toward mobile advertising: An
empirical study. International Journal of Electronic Commerce, 8(3), 65-78.

% 513 0 (RETREFESEHEL SR P - LR 2 LR RRETR) (B2 B

DREPHEAFREEEF L TR L HY 02021 £) 0 F 490

Novak, T. P, Hoffman, D. L., and Yung, Y. F., 2000. Measuring the customer experience in online

environments: A structural modeling approach. Marketing Science, 19(1), 22-42.

Sl (BN PONRTA Y BRLEFNRFL) (B R A RS R
WAL AR L 02018 &) 0 | 44 -

39 Shukor, S. A., Anwar, L. F., Aziz, S. A., and Sabri, H., 2017. Muslim attitude towards participation in
cash waqf: Antecedents and consequences. International Journal of Business and Society, 18(1), 193-
204.

0 HEE (R TR A RIS - SR MR R S B (EE R Y 252
I e e g Y AL é«.ﬁ%‘l% UL 02021 &) | T8

57

127



R FUK SO =

FRIZ RN (Q2012) BB ({5 (2005) HYMIFE &R SR BT - MR (B G LR EE

BRI - HRTR(Q016)CELEETAH (2022)“ It ERIEUR E BB B g H £
BIHE AR A o Ajzen(2002)°WTFTRE Ry IS 1T R 2E B2 5 POSRE A IEARRE - 1
HARE AR Q012) A 7245 FEUR B BOURES MISETT R HI A IE M 22 - Karaali
F 01 BLFEGTF (2016) THT FE S B R R RIS AT RIERIE R - (K8
A AR R SORRER RS 5 > NIE AT FEig i {EERHT ~ H8 ~ HO ~ H10

iy

H7 @ Bt di sy oo B9
HY : §F =ML R v B
e

HO = p #okii e df 7 5 4341
HI10 : ®agif 2% 7 5 3241

FRIZFE #:(2021) B s 5 HE(2022) ST (H H & W T A EE E A A
s B o IRIBAjzen(199 D)2 thaT 8117 RS - TARIR HEEmAVAS RAEE ~ BT

i~ HUBAT R T R R E IR 722 © Taylor and Todd (1995)fERFE 12 Hif#
FEGTEITT Rilem > BURRRIE - EEIARED « FIBIT R BT HhEEEL LR

61

62

63

64

65

66

67

68

Fizd (Fd " FHIFRR Y 75 287 -ANFREN 17 5 TmEEE) (FF CF e <
gF ILFIWF" ALY 0 2012 &) 0 51 -
W =i <<:§’rf’v“:§1%’1‘3‘§ﬂ* BHEG2ZFAT) (E& R A& FEHEEE 2P TRL
W< > 2005 &)
#0346 + (254 ﬁil‘“ GEEI S KT GEAEH AR B AT (B M
ﬁ_\?f'l:}i B 'Q’FIWPI”LFEEI‘_FW? » 2016 &) > F 91 -

FrR o R HIEP IR Fo vy E&*“ﬁ*‘fﬁ-‘\‘ PFRFEEH2 A47) (L7
Eg‘ﬁafijﬂ: ﬁ ¢irgﬂ£ﬂz AR LT 0 2022 #) o
Ajzen, 1., 2002. Perceived behavioral control, self—efﬁcacy, locus of control, and the theory of planned
behavior 1. Journal of Applied Social Psychology, 32(4), 665-683.
Karaali, D., Gumussoy, C. A., and Calisir, F., 2011. Factors affecting the intention to use a web-based
learning system among blue-collar workers in the automotive industry. Computers in Human
Behavior, 27(1), 343-354.
e (FFARR T RS IALRMLFEFAL) (B& TR L AFFTRERLLF
BFNEEFLTHLmT 02016 #£) 0 F 67 ¢
BE# (REEERL -MHEFH - TP ELF5 LR AZH31) (da P B A HS
FEgaid gy *TiLme 2021 &) -

128



PR TE FREET BB B E ZWE-LIE BT A m RS

HE S M7 EEESEEERTTBEAERFE o (Ll R e B4 0 ®
AR SRR H R HLL ~ H12 ~ H13 ~ H14 ~ HI5 :

HI1: &g § 47 5 L F
HI2 : G R$F 5 LB 7
HI3 @ 2 et 7 2 &
H14 @ o8 7 534187 5 &
HIS: 75 A BT H* 75

(=) EERErEERNE

RIRAFCHIIR T G R B (R T TE) RS S BRI 3 - A9 1 AR 5
ERIE TR - B MG EN AR 6 - SR DU SRR - 85T
BRI R MG - MG E S RI1E 20224811 A 1 H AL E20234F2
H20H MGUT SRR & B4HE B - BEUHIS 74157 > HHE R ARG R 626
17 BAREGEE F584.5% « AWFLHIRIE T BWEE 57 - B0 REAFEAE
Bl 58 Ry B TE R RIS £ (E S B R W H AT TR R B RAE
ST -

I~ BT
EES RERIENNT - FURGETIT - EOTRBEUMT =85

(—) BREDM

LEEST

BT PRS0 — B AR E M - ARSI ERE T - T2 RERRIE
FEAE > 43 Rl 2 (1) % 1 H 1Y Cronbach’s ofB #5975 K HY0.7 5 (2) & 1% M 7Y Composite
Reliability(CR){EIZEA;A0.7 (Hairetal., 2010) o {E55—TEIGERERER Y » SREEINY
Cronbach’s ofE f{5{1:0.889 ~ #GERTT#H0.735 ~ ARF5EIHT0.828 ~ LAEENE0.701 ~ JLfiHS
§50.716 ~ {HF4£0.712 - 49FE11EF0.868 ~ FHEAFAZ0.706 ~ HFXNHE0.899 ~ [EHER(F:

129



R FUK SO =

0.821 ~ K1 {HEO.810 ~ FEFZ0.861 ~ THIHIHEI0.818 ~ KIZEIT Fi20.855 ~ 17 Ay E [l
0.824 ~ EFME(H FH7T 550.884 » HAAEERE(E0.7 » AT & —TaMRbnfEtE - fE5
TERR BRI By - B RSEIHYCRIE (1£0.835~0.937 2 ) » HAHR0.7(IFE 1 FR) -
BLFFEEE —TEARERAEE - SURERTE - T WIEMERIEE - HIL ARG EA RIF
(5 7K ZE

=1 EEMNER

| B Cronbach’s Alpha Composite Reliability
(R 3 0.889 0.931
HEBRTTHH 3 0.735 0.849
AR A% Rl 3 0.828 0.897
PEEE 3 0.701 0.835
LGB 3 0.716 0.841
BRI 3 0.712 0.838
s Wit 3 0.868 0.919
HAGEHS 3 0.706 0.836
H HaE 3 0.899 0.937
e R L 3 0.821 0.895
HIEEE 3 0.810 0.888
REIE 3 0.861 0.915
T 3 0.818 0.892
KIEEAT Rt 3 0.855 0.912
17 h = lE 3 0.824 0.896
BEEERTR 3 0.884 0.929

25

TEMr ST - AHFTER RS - Horp SOR] 73 B W s Bl I
FEWRERUE T > AB5eEk ] Fornell and Larcker (1981) HYRIIEAERATEAE - 737 Fs(1)
B RERIAY -5 588 B Y & (Average Variance Extracted, AVE){EIZHAHY0.5 5 )&% &
THNRZAEE(EEZANR0.5 - fFE iy - AT S FERIVAVEE ST

130



PR TE R T BB B E ZWE-DET BT R am B

0.819 ~ BGERTTHH0.652 ~ RS AIHT0.745 ~ HEEME0.629 ~ L BaBR0.639 ~ (EAME
0.633 ~ S (LE£0.790 ~ HHGELAG0.630 ~ HHEXHE0.832 ~ (RHERR(F0.742 ~ HISEH{E
0.726 ~ REE0.782 ~ 0734 ~ FIBTT Ry fZE10.775 ~ 17 R ENE0.743 ~ BFE(EA
17 550.814 > 3K120.5 > [NILRF & 58 —THAREREEAE - 458 ZIHERE 7 > AWTFE
BTN ZR H (] EAH (££0.708~0.958 Z i) » #KR0.5 (AIFR2ATR) » LA &35 —TH
felptedte - SRRk - G RIERERIEAE - NIELATEH G EA RIFHIUEEEUE -

& 2 WHBUE I TER

EHE EEE REATTE AVE
(R Trl ~ Tr2 ~ Tr3 0.877 ~ 0.927 ~ 0.910 0.819
BT 5 EMI - EM2 - EM3 0.826 ~ 0.805 ~ 0.790 0.652
AR A% Rl SI1 ~ SI2 ~ SI3 0.855 ~ 0.901 ~ 0.832 0.745
PAEE Etl ~ Et2 ~ Et3 0.708 ~ 0.852 ~ 0.813 0.629
o B FEI - FE2 - FE3 0.722 ~ 0.790 ~ 0.878 0.639
BRI Cnl ~ Cn2 ~ Cn3 0.810 ~ 0.822 ~ 0.753 0.633
e S e OCl1 ~ 0C2 ~ 0C3 0.881 ~ 0.915 ~ 0.869 0.790
= rid] EGI - EG2 - EG3 0.775 ~ 0.749 ~ 0.854 0.630
I FRAE SE1 - SE2 ~ SE3 0.911 ~ 0.907 ~ 0.918 0.832
(eI FC1 ~ FC2 ~ FC3 0.920 ~ 0.917 ~ 0.733 0.742
HIEEE PV1 - PV2 - PV3 0.891 ~ 0.894 ~ 0.764 0.726
R Atl ~ A2 ~ A3 0.867 ~ 0.900 ~ 0.887 0.782
FEHRE Snl ~ Sn2 ~ Sn3 0.865 ~ 0.814 ~ 0.890 0.734
KIEEAT Rt PBI1 - PB2 - PB3 0.887 ~ 0.860 ~ 0.894 0.775
ThaEE BIl - BI2 - BI3 0.746 ~ 0.915 ~ 0.814 0.743
HIEFERHTE ABI - AB2 - AB3 0.915 ~ 0.958 ~ 0.828 0.814

P RIS G > &2 I AVERYIY 5 R B R S A SR P S TH AV BE (R 8
H - BEAEHE (Hair et al, 2010) » AWTFEAEEBISIEAIREREGER - AIFR3FT
N R IR EREAE - NILAWTEEA RIFAVE L - &ia EAHTREREER -

131



R FUK SO =

RIS B U e Sl 3 P A BAiote - [RIPE B2 6 15 & R RS Y oK
TKAE o

& 3 EABUESITER

EH (11| [2] | [31] 41| [SI'| [6] | [71 | [8] | [9] |[10] [11]|[12]|[13]|[14]|[15]|[16]

IRELER 0.91

2. B8ESTTEY  0.52]0.81

3JRFENET  10.58/0.46|0.86

4 g288pE10.47/0.59/0.55/0.79

S0NEEES  0.47]0.49]0.46]0.56]0.80

6.[FFIME  10.45(0.48]|0.47]0.48(0.51]0.80

74885 EBE  0.36]0.45]0.41]0.49|0.45(0.41{0.89

S.EHGAFES  0.29]0.31]0.40(0.32]0.40(0.38]0.46(0.79

9.5 FAE  |0.40[0.46|0.42|0.46|0.53]0.50(0.38]0.22(0.91

10.{EH#EE:  10.39/0.48|0.36/0.46/0.49|0.47|0.47|0.25/0.66/0.86

11.F12(E(E  0.64/0.53|0.61|0.53|0.54|0.62|0.44|0.45|0.48]|0.44/|0.85

1258 0.59]0.54{0.54/0.57|0.60(0.53]0.43|0.30]0.57/0.54{0.70|0.88

13.F#RE  10.27/0.35/0.40/0.34/0.35/0.30/0.32/0.58|0.25/0.27|0.40/0.34/0.86

14. 51217 F57¢161|0.45|0.51|0.42|0.50/0.54/0.49|0.40/0.19|0.65|0.64/0.52|0.65/0.33|0.88

1547 BEE  10.57/0.55/0.59/0.55/0.54/0.57|0.46|0.46/0.50/0.46|0.74/0.65/0.45/0.53|0.86

16. 545 17 55|0.22/10.34/0.23/0.39/0.36/0.29/0.37|0.06|0.46|0.52|0.20/0.42|0.15|0.52|0.27|0.90

(Z) FUERARET DT

ROILATET 5 T 1 S AR G R BB R TR R S EE A - AR RTED
g1 > BIEEEERTT.6%A - 2 R22.4% ¢ Gl ER 32 1~355% 5 AHR /T EE68.2% § F s
ERFEED 7 AR ER G 2 0E60.4% © R T AE 224 5 B B=7E48.9% - AT RERTJR
R R 2 8 T B R AE IS0 s oA 8 TS Y E R R R £ 24 - i AL
BREIZ EIRS - B ZBATE- RS S vl e g s Ee - 2248 B e SRR R % -
BERTRE IR T RIS A 5 AR JRIA -

132




BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

FEREDTTE- AR, — RIGETHE » 2/NFLLT 563.3% » IWRERIIR L1 2AE
— SR A BRI A B - 1T 7S FTRE 2 T AR H AR g It 2 A R N 2
—  EREVEERT T > BIBSELLE - SR BEE62.3% » (AURITEI RIS (&
AR eI IRFE DT - IFRFERRFE RSN TTE) R e LK E A HHYIT
REEG > PR FERVEEEI IR S R HIETSE 5 12 BT BRI (&
B AR A DU TR R IEY > EEBIEE37.9% > ATRERYIRIAER T {58 & f5EL
AR B [E] — R TR R 2 5 - AT REE R R S0 o T TE R R ISR 4 A 24
EEE > DR (SR RAAESE

AR e b TN RS B H Y - 2Ry TAETURRAY A TS th R IRk
FZRY T > 553.5% o i A4 1368 B R R R a Est T prg s ey A &b
31.2% > FRZMEMBEEREEDIR > NER T - B2 Rm RS RRAT
BEETATE AR - MRSt B RHUR69% A & T AR T8I R B R P& Y
GENEBS00TT » A REIR IR R B 5 B TE-RAREE AN o] LA B T R B
iR AN EEE IS E R - ERRAIR BRI A RS R e PR E
B3 HERTTERIEESE REAZS > (T8 RISy AR KB E: - 1 Hagst
BRBURF27 2% R GEITEI SIS — AL E 8 156000 T DL EHYE3H - 158
R TEI R P R e = - Al ME R REE > e A0S PR E B A —Hl

(=) ERHEENDN

AT FE(E SR TR AT B IH 2 RIRYR R T TR (S0 B
SmartPLS 4#E{ TSR - EEE MRt ek BV ORI - B2 GG TR
A IATEER - AT+ I0REER - PRH7T(EES (LB I A2 8 LR 60=1.818<1.96)
AERIL > BIHI-H6 ~ H8-HIS¥RRIL » fEFRA ] IS HIFTA BER AV R A EBE) - tE
FARGR AR ERAI R R - HAHTRERZIRAE » HMATA R ERERHEI R MEAEE -
BEIREAT. -

133



R FUK SO =

-

N
R?=0.606

f”r-*

R?=0.073

RS R

R?=0.506

] 2 51 S RO

HE4FT T ISBR MBS > 5 EP HI {5 (T 35 401 52 (8 {8 19 {8 £ 8.415(t>1.96
B=0.346"") » REREAHI B IL - H2BS BRAT 5 % 158 (2 {5 AT t{E 5y 5.532(1.96
B=0.201"") » RF R H2 B IL - H3 AR % All¥7 158 (8 {5 AT t{E 5 7.601(t>1.96
B=0.320"") » RFEERHIGKIL @ MR E2AT R A EER MG EER0.522 > (£
TREH RATIVRRET] -

HASREE M R R ALE 56.510(651.96 5 B=0.273"") » (RFEERHARLIL « HSLR
BEERBIREFEIVHE F57.960(1.96 5 $=0.324"") » (R F(EFHS LT o HO{FH F 1= B REFE
L F56.131(t>1.96 5 B=0.239"") » (RFBERHOBLIT » M fRIE B2 RAEE AR 48]
EEF0.477 > WFRIREHAT. %IRRT -

134



PR TE FREET BB B E ZWE-LIE BT A m RS

H74g &1 B 3 R BB sEAIe(E Fy1.818(t<1.96 & p=0.073) » RIRYEEE L EF I L1
MEZABERE > ((REFEHT AL - HSERFRY TG E R
15.146(t>1.96 5 B=0.548"") » K MERHSHL » AR E AT~ EBIHEIAIR H B
£0.342 > [LFRIRE A 342% AV EETT - HOH BT RE B REAT R ZEGIHIE Ry
7.382(t>1.96 ; p=0.404"") » (AFEGERHIBLIL « HI1OME e -5 A1 BT R Pl 1L Ky
7.467(t>1.96 5 p=0.377") » AFAEGERHIORT. » MAREE AT RAIER 1T R PEHIHIR
BrEF0.506 > HLFREA RIFHIERES] -

HIVAIR(EE ST R HIYE £ 11.582(6>1.96 ; $=0.482"") » TR A HELT
REEAIERZE - AREERHIGAL - HI2EEREH1T & B EIHE f54.381(6>1.96
B=0.206"") » FRREFLEHT Ry EE A L2 - REMEEIHI2AIL - HI3 FBI#ES
TRy REIVHE F54.775(21.96 5 p=0.158"") » Fon EBURGEHTT HERE A ERZE
RFBERHIBRIL - HIARIBAT R PEm BT R B EAYHE £52.138(t>1.96 ; =0.088") -
FONART R T B EA LA (UREBERHI4EAL - MREE2RTR > 17
Fy BEFTR B F0.606 - M FIR B BAFHI60.6%fFRE 7 o H1S51T Fy R 5 5
[T R BB 256.147(>1.96 5 p=0.271"") » FoR{T R BE B EIFE AT HAERF
B AREERHISEIL -

135



BN SRR F =1

& 4 DIFERERRERERR

56 SET R BRTRAAE t{E BEBRER
HI1 BEEHAEEER E R - 0.346 8.415 [Sava
H2 ERTHHAEEEA EREE - 0.201 5.532 [ava
H3 ARG R A (EEA ER - 0.320 7.601 [ava
H4 REEME SRR IR A 52 - 0.273 6.510 [Sava
H5 O RS RE A I s 2 - 0.324 7.960 [Dava
H6 {ERE SRR A TR s - 0.239 6.131 A
H7 MpsrL B FESREA R - 0.073 1.818 ENpaA
H3 ERSEHRSH T B A F R - 0.548 15.146 A
HY | ERGRESH HIE T R Ed A Em s & - 0.404 7.382 R
HI10 | {RAEMRRIFEIHIEIT RIEGI A ERR 2 - 0.377 7.467 [Sava
HI1 HBEEEE T REEAIEFZE - 0.482 11.582 BT
HI2 REEHTT HEEA ERZE - 0.206 4.381 [ava
HI13 FERRES T REEA IR - 0.158 4.775 [DarA
H14 | HIBT R T HEEA EmE e - 0.088 2.138 [DarA
HIS | T REEHERERTRAEMEZE - 0.271 6.147 R

A~ iR

FHR =R - oA - ST E R

(_) ﬁﬂ%nﬁgﬁ

EN SIS S5

AP E T PR - BB S TR

"IRFAE , HRHBEEEREANEE > AREHBEETE - FREEEREE
TR R R R

2R G DA S AL G BRI T B I Th A ~

HIhReS: > EesHE A EAVAIREE -

TSR~ TLUERER L

B TE RRRE SR & =2 21940 - &0 A LRUIRRE -

136

EEAIME ) WRRE g A R

 (AREME

{TEIRRREREL (F i B




BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

%o GIMEMBENENRE - T HREE ) 9 EEREELIERPE > ARE
MBEBESTE RIS E 2RI R A SR8 E R S8 - RILETHE
BB - T ABSGE L ~ TR ) SERIRT TR EL TR R
AN P (AT B -RRR RIS o] LSS oy s 2248 5 CAVRE T ~ W HLA 78 R AR i
TS - EesE A EE - AR R ) BN R A R
JRIA - ARER N B35 Youtube B 1T > Youtubel Y& it F & F2 (L AGRE 1 BE S 5 ¥4
A ZAHE -

TREEME, - TRYE TR - TR RS BT R EEEEL
B > ARMEMB D TE RIS 2 E BRI EE - RN A
FIGRSEA RIS - RS ECRILA R & e T8 REREESY ~ £
HEERE N EY) R AT e U B T R - Eies &R
HEE - "{TREE, HERERTAGELLRZE - AREHENENERR
= I EPREE AT A -

ar

(Z) Bl

ARHZER ¥ BEMTERNE R T BT AR R B EEE RS - BRI
WFEZRRE - DIBSTTE R R T B E R 2R E - R ETT R
[ > MR RS T R R — SR - H Bl A28 T A REIH
B R AR P RTT By « AW MBS GETETT AR am B R 2 EE M
B NE TR R T Ry B BB SR AV S - DU HUS B S BV R AT i 22 ik
% °

Kiffrerviciteipss R TEE - TRBTHE ) - T IREAR SHAEEES
ERE2E » H4ERBIChinomona®i A (2013)% ~ #hZ(5(2021)7 ~ SalunkeZ A (2013)f
WZeaEFAHE - TaRgENE , ~ TLRESER, T EANE ) WREEE A IR E - B

" Chinomona, R., Okoumba, L., and Pooe, D., 2013. The impact of product quality on perceived value,
trust and students’ intention to purchase electronic gadgets. Mediterranean Journal of Social Sciences,
4(14), 463.

VohE L (MG SRR EHBE AL ARORE- NS - EEEER L) (b H2
13 B RERBRTRFAL L% 2021 &) F 93 -

137



R FUK SO =

45 R B Tsang 55 A (2004)7" ~ Novak %5 A (2000)7 ~ ShukorZE A (2017)HI R ¢ 45 £ 4H
[E o TERSREES ) B BRI S A R ] s ST A (2022)HIRH SR S SRARTE - TTAE
AEAFTHR " 4EREHEEE ) BT H(2005) PHIHTTAE SR E] - N e R A A TR A
e THIRUEE ) ~ T{REGA ) gBRET RIERIA ERZE  Highpii R
Hastuti% A (2014)7 ~ Karaali & A(2011)*AYRHIC4ERAHE o T HIBEE - TEE
CRERE - T AR RS SET REEA RS EiakpiE R BlAl-Debei
FEA(2013) ~ Ajzen(199 DEIBFFEEERAHIE] -

(=) BFE®

AW FERE R — (ERE SR A2 AV TR R ARER - 0N BT w55 K 2
fE > DU R A GRS - ifi ELRE B IR T Bl e B g AV - IEDAkE
Fo BB > T REBTR AN K > MG (B A I B 28 - BRI 0T DUSGEE(sE F &
SFP LHVHTRREL - AR HE A ST R > QRS ~ B ke » =
BT - ARIBAUTTRERE R TSR - Al I E R B AR E E g E LI
B W H ST REEEA EFRARE > NI TE-RR S e g gy
BEERINRE SRS - DRI ARy B S @ 1 - WG PARE RS [ B BR » S5— 77
I > WSS RN T G IR BT RRREEE B RIS E - 1 HES
FIREEFRFENEBEE ST R REE > NILESR TS RS
TP F] 2 BRI E T h SN - DR T B D 8 e (e OB BB - 1T LA A
EENTPETRALRE T T R > SR R E B EBIY R - SN EER

"I Tsang, M. M., Ho, S. C., and Liang, T. P., 2004. Consumer attitudes toward mobile advertising: An

empirical study. International Journal of Electronic Commerce, 8(3), 65-78.

Novak, T. P., Hoffman, D. L., and Yung, Y. F., 2000. Measuring the customer experience in online

environments: A structural modeling approach. Marketing Science, 19(1), 22-42.

PoRER (SVEESHRY LA T) (RE R RACF A AR P RE ] AL

w2 > 2005 &) F 49

Hastuti, S., Suryaningrum, D. H., and Susilowati, L., 2014. Implementation of decomposed theory of

planned behavior on the adoption of e-filling systems taxation policy in Indonesia. Expert Journal of

Business and Management, 2(1), 1-8.

Karaali, D., Gumussoy, C. A., and Calisir, F., 2011. Factors affecting the intention to use a web-based

learning system among blue-collar workers in the automotive industry. Computers in Human

Behavior, 27(1), 343-354.

76 Al-Debei, M. M., Al-Lozi, E., and Papazafeiropoulou, A., 2013. Why people keep coming back to
Facebook: Explaining and predicting continuance participation from an extended theory of planned
behaviour perspective. Decision support systems, 55(1), 43-54.

72

74

75

138



BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

AR NERRAR TRV EE) - S EE T RIS o T BB R R EES
FEEBGEYE - EH - Corm - ERRARBAEAEEGNVARGE - HitES
LEBHIRL B SRS - 5 [ SRR E R B T RREEEL -

EETH RS S E R EE A AFEHNECR - $tHIRRISEEN AT
WAL P G RIS RS © MRS EAVSTE RN S AT RS, - 18
BRH-R R H 2 hi-FrES - BEEEEGTECE R REM g IS AE
A EEEEENGIRERERANAE  Aer SR R BRI E R
Kk o ARG RREN AT - EERIRATHE - A ERESHIER L
K EE S - o] DU E RS - ET B RIS e g BEEZ 215
> EREENEENZ2RES - EEFELOAEIRES BHE - AR
ANE > SRIPTE S B RN - GIERE Sl E ERK o AN - A TTES
RRETHIESY B2 B > DFEA R RNEE > G40 EhE KA E R b B
FlElRs > WAL —EREEME - HAAIAERE TIE A St EiE L HAETSHIE
BRI - BT FTsE R TG HH T AR EELIE MRS - ME R L
HEBRGEEL EREVEE - EESPR T A ARG [BrR B B8k - aezett
RGET L IERAVENS: - IR E EHAIMESCR - RA BRI T8 RIET
PRAESI BT - ZESEE R EZ G e (tE - EESE M EE - Ll
HVE RS R TR (a1 TR R s = ey B s e -

139



SR LIS

SEIRR

FRSEEE - (EIEIRS  mARGIRER ) - BB SR A1) (& © BT
TERERE s T RS R S i B2 hE - AE R AR 3w 0L > 20214F)

Lin, Mei-Hwa, " Unmanned Tax Vending Machine | - Taking a Taiwan Finance and Local
Tax Bureau as an example (Chiayi: Master Thesis, Master's Program in Cloud
Computing and Internet of Things Digital Learning for Working Professionals,
National Chung Cheng University, 2021).

A& > (&R BRSO B AT RE B S DS R B R R B (AT 5T ) (2L
TR AR ER I L 2 AR S T I FE T 5w L > 20224F) -

Shao, Qiao-Yu, A Study on the Relationship Between Psychological Ownership of Online
Mobile Games, Brand Loyalty, and Consumption Willingness. (Taipei, Master Thesis,
Department of Digital Multimedia Art, Shih Hsin University, 2022).

FEE > (IR TRES R (B 2B NENT) (210 - BILZILpESEAR
B A ETRERTIR L 5m 5L > 20184F) -

Hsu, Wei-Ling, A Study on Factors Influencing Players’ Paying Attitudes toward Mobile
Gambling Game Apps (Taipei: Master Thesis, Department of Business
Administration, National Tainei University of Business, 2018).

5530 0 (ARG TE T RE i R RS G E T AR E 29E) (&1L
SREEEC A EA NSRS E BT ST AT L3R 3 » 20194F) -

Zhang, Nai-Wen, A Study on the Public's Behavioral Intentions in Choosing Wedding
Bands: Based on the Decomposed Theory of Planned Behavior. (Taipei: Master

Thesis, Institute of Business Administration, Kang Ning University, 2019).

140



BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

SET  (EEENEMREEHEENHNEZE-DAERESERE HFEREER) (5
I+ BN S RO B E B ST AT 5m L » 20214F) -

Weng, Yu-Yin, The Impact of Informativeness and Entertainment on Advertising success —
The Moderating Role of Perceived Advertising Length (Kaohsiung: Master Thesis,
International Master of Business Administration, National Kaohsiung University of
Science and Technology, 2021).

JRiEsh > (RS ARTE E fmid A ~ KSR - RIS (EE R SRE S R 2 2 E-Ditt
s 885 Ry ) Al - REBEH{CREIRS A S HAE AR S IR 5m
20184F) »

Yuan, Tao-Hung, Impact of Service Innovation on Product Involvement, Experiential Risk,
Experiential Value, and Trust in Pharmacist - The Case of Community Pharmacy (New
Taipei City: Master Thesis, Master Program in Non-Profit Organization Management,
Fu Jen Catholic University, 2018).

RN (TSR EME AT B2 T 7e-E i it (T ST MR sm iR ) (Bk
D BRI RS ERNVE BT ST AR 5L 0 20124F)

Liang, Ren-Jie, A Study on the Continued Usage Behavior of Mobile Applications: Based
on the Perspective of the Decomposed Theory of Planned Behavior. (Taoyuan: Master
Thesis, Department of Information Management, Kainan University, 2012).

BREG > (LAETEIT Rl M Aeba(EEPRST LB Z THEEETT &) (20 $#EX
S ENVETEIFE TR 5w L > 20104F) -

Chen, Ying-Chih, Using the Theory of Planned Behavior and Experiential Value to
Exploring the Users" Behavior in Mobile Games (Taipei: Master Thesis, Master of

Science, Department of Information Management, Ming Chuan University, 2010).

141



SR LIS

ML (ERERITH « MR EERERTHEEIZE- DR ik a L&) (2
i EILE R AR BRI RS AT 15w > 20214F) -

Lin, Tzu-Ling, The Effects of Experiential Marketing and Perceived Value on Behavior
Intention- A Case study of Pier-2 Art Center in Kaohsiung (Tainan: Master Thesis,
Department of Ecology and Environmental Resources, National University of Tainan,
2021).

FES > (R AFT R AR A - B e S R R R B 7 - AR T
EHRP) (ET  BRREMEEHIFTHTIH IR > 20144F) -

Guo, Zi-Yin, The Effect of Service Innovation on Customer Perceived Value, Customer
Satisfaction and Customer Loyalty : The Example of Travel Industry (Taichung:
Master Thesis, Department of Business Administration, Feng Chia University, 2014).

FEEH > (BRORERES - BT - AREEETAEERGZES) (ZF E
SRS R AT SH B B B TR P B 25m S » 20214F) -

Kang, Pao-Yan, The Study of the Relationships Among Eco-enzyme Concept, Experiential
Marketing, Perceived Value, and Behavior Intention (Tainan: Master Thesis,
Department of Marketing and Logistics Management, Far East University, 2021).

G (EEEBEEEHIER AT R ZT7E) GEF - Bl zas R THH B m s 2T
FEFTHEEm S » 20054F) -

Huang, Ren-You, A Study of Consumer Adoption of Game on Demand (Chiayi: Master

il

Thesis, Department of Marketing and Logistics Management, National Chiayi
University, 2005).

B (AMEEPSR - MREENETAERE T REEZZE) BE =6
s AR A S E TR ST AT B 5w 5L > 20224F) -

Han, Hsiu-Hua, The Influence of Organic Store Image, Perceived Value and Customer

il

Satisfaction on Behavioral Intention (Keelung City: Master Thesis, Department of

Business Management, Chungyu University of Film and Arts, 2022).

142



PR TE FREET BB B E ZWE- DA BT R m BT

sk s 0 (DS s & B (h i iR R PR AR R [ Rl = B 2 15 )
(=il + BT AP L RERE SR E B R AT RE 3w 0 20214F)

Huang, Cheng-Yo, An Empirical Study on User’s Continuance Intention in Mobile Game:
Views on expectation confirmation model and investment model (Kaohsiung: Master
Thesis, Department of Information Management, National Sun Yat-sen University,
2021).

B ComWEPT = EN SR ~ BERRTTH © SoRRP SR BRI (E (E R (2 e - LS
RS R ) (BER ¢ RS TN B BT S PR o Em S
20214F) -

Zhao, De, Discussion on the Relationship Between Space Impression, Experience
Marketing, Brands Image and Perceived Value of Coffee Shops : Talking the MILANO
Coffee Chain Store in Ho Chi Minh City as an Example (Tainan: Master Thesis,
Department of Marketing and Logistics Management, Far East University, 2021).

T OFBEEHEIIRERET HE R 2T =TT HEER Z i)
(= ¢ SRR SEE T ZEATE 3R 0 » 20224F) -

Tsai, Yu-Yun, Determinants of Consumers' Purchasing Behavior Intentions for the Electric
Motorcycle - An Analysis Based on the Decomposed Theory of Planned Behavior
(Taichung: Master Thesis, Department of Business Adminstration, Ling Tung
University, 2022).

Bt > (Bahim R L G B R B R S B W 5e- AT IS R 1) Gl
b+ W REENE HIFE TR L5m 5L > 20224F) -

Liu, Jih-Hsuan, A Research on the Users’ Willingness on Game Continuing Payment
Intention which impact Satisfaction Value and Flow experience -Taking Mobile
Games as an Example (New Taipei City: Master Thesis, Department of Information

Management, Fu Jen Catholic University, 2022).

143



R FUK SO =

geg - (DAETEIT AR PR Ak P a3 \ B = K e T R B2 i 98)
(=il * B TERHR R BB FE AR 3R » 20164F) -

Teh, Tiam-Hook, The Behavioral Intention of Malaysian Chinese Studying in Taiwan
Universities an Application of Theory of the Planned Behavior (Kaohsiung: Master
Thesis, Graduate School of Business and Administration, Shu-Te University, 2016).

flary - (PERAEHBRFERSEE ZRNERNTE) GiFE BT EREEN
BT LB ANE I 5w 0L > 20165F) -

Lai, Yi-Fang, A Study on Factors Associated with The Intention of People to Adopt Health
Bank (Chiayi: Master Thesis, Graduate Institute of Healthcare Information
Management, National Chung Cheng University, 2016).

Ahmad, A., and Safaria, T., 2013. Effects of self-efficacy on students’ academic

performance. Journal of Educational, Health and Community Psychology, 2(1), 22-
29.

Ajzen, 1., 1991. The theory of planned behavior. Organizational Behavior and Human
Decision Processes, 50(2), 179-211.

Ajzen, 1., 2002. Perceived behavioral control, self-efficacy, locus of control, and the theory
of planned behavior 1. Journal of Applied Social Psychology, 32(4), 665-683.
Ajzen, I., 2020. The theory of planned behavior: Frequently asked questions. Human

Behavior and Emerging Technologies, 2(4), 314-324.

Al-Debei, M. M., Al-Lozi, E., and Papazafeiropoulou, A., 2013. Why people keep coming
back to Facebook: Explaining and predicting continuance participation from an
extended theory of planned behaviour perspective. Decision support systems, 55(1),
43-54.

Al-Saggaf, Y., 2004. The effect of online community on offline community in Saudi Arabia.
The electronic journal of information systems in developing countries, 16(1), 1-16.

Bandura, A., 1982. Self-efficacy mechanism in human agency. American Psychologist,

37(2), 122-147.

144



BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

Barrett, M., Davidson, E., Prabhu, J., and Vargo, S. L., 2015. Service innovation in the
digital age. MIS Quarterly, 39(1), 135-154.

Bates, S., and Ferri, A. J., 2010. What's entertainment? Notes toward a definition. Studies
in Popular Culture, 33(1), 1-20.

Bendersky, C., and Hays, N. A., 2012. Status conflict in groups. Organization Science,
23(2), 323-340.

Bhattacherjee, A., 2001. Understanding information systems continuance: An expectation-
confirmation model. MIS quarterly, 25, 351-370.

Brown, L. G., 1989. The strategic and tactical implications of convenience in consumer
product marketing. Journal of Consumer Marketing, 6(3), 13-19.

Brown, L. G., 1990. Convenience in services marketing. Journal of Services Marketing,
4(1), 53-59.

Chang, C. C., Yan, C. F,, and Tseng, J. S., 2012. Perceived convenience in an extended
technology acceptance model: Mobile technology and English learning for college
students. Australasian Journal of Educational Technology, 28(5) 809-826.

Chang, W. J., 2020. Experiential marketing, brand image and brand loyalty: a case study of
Starbucks. British Food Journal, 123(1), 209-223.

Chaudhuri, A., and Holbrook, M. B., 2001. The chain of effects from brand trust and brand
affect to brand performance: the role of brand loyalty. Journal of Marketing, 65(2),
81-93.

Lien, C. H., Wen, M. J., and Wu, C. C., 2011. Investigating the relationships among E-
service quality, perceived value, satisfaction, and behavioral intentions in Taiwanese
online shopping. 4sia Pacific Management Review, 16(3), 211-223.

Chinomona, R., Okoumba, L., and Pooe, D., 2013. The impact of product quality on
perceived value, trust and students’ intention to purchase electronic gadgets.

Mediterranean Journal of Social Sciences, 4(14), 463.

145



R FUK SO =

Clulow, V., and Reimers, V., 2009. How do consumers define retail center convenience?
Australasian Marketing Journal, 17(3), 125-132.

Conner, M., and Armitage, C. J., 1998. Extending the theory of planned behavior: A review
and avenues for further research. Journal of applied social psychology, 28(15), 1429-
1464.

Conner, M., and Sparks, P., 2002. Ambivalence and attitudes. European review of social
psychology, 12(1), 37-70.

Corritore, C. L., Kracher, B., and Wiedenbeck, S., 2003. On-line trust: concepts, evolving
themes, a model. International journal of human-computer studies, 58(6), 737-758.

Cupchik, G. C., 2011. The role of feeling in the Entertainment= Emotion formula. Journal
of Media Psychology: Theories, Methods, and Applications, 23(1), 6-11.

Demirgilines, B. K., 2015. Relative importance of perceived value, satisfaction and
perceived risk on willingness to pay more. International Review of Management and
Marketing, 5(4), 211-220.

Doll, J., and Ajzen, 1., 1992. Accessibility and stability of predictors in the theory of planned
behavior. Journal of personality and social psychology, 63(5), 754-765.

Edward, 2020 (FGOAJERGT2URZE 40 [E3ci [ (BEY9HER) HA 2019 %
558 17T, ) (https://gnn.gamer.com.tw/detail.php?sn=192050), 20238 H20 H
Wz -

Edward. "FGO Career Cumulative Revenue Breaks 4 Billion USD, Overtakes Monster
Strike to Become Japan's Top-Selling Mobile Game in 2019." GNN Gamer, 2020,
(https://gnn.gamer.com.tw/detail.php?sn=192050). Accessed 20 Aug. 2023.

Flikkema, M., Castaldi, C., de Man, A. P., and Seip, M., 2019. Trademarks’ relatedness to
product and service innovation: A branding strategy approach. Research Policy,

48(6), 1340-1353.

146



BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

Friman, M., Gérling, T., Millett, B., Mattsson, J., and Johnston, R., 2002. An analysis of
international business-to-business relationships based on the Commitment—Trust
theory. Industrial marketing management, 31(5), 403-409.

Garay, L., Font, X., and Corrons, A., 2019. Sustainability-oriented innovation in tourism:
An analysis based on the decomposed theory of planned behavior. Journal of Travel
Research, 58(4), 622-636.

George, J. F., 2004. The theory of planned behavior and Internet purchasing. Internet
research, 14(3), 198-212.

Gustafsson, A., Snyder, H., and Witell, L., 2020. Service innovation: a new
conceptualization and path forward. Journal of Service Research, 23(2), 111-115.

Hair, J. F.,, Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data analysis
(7th ed.)., Englewood Cliffs: Prentice Hall.

Hastuti, S., Suryaningrum, D. H., and Susilowati, L., 2014. Implementation of decomposed
theory of planned behavior on the adoption of e-filling systems taxation policy in
Indonesia. Expert Journal of Business and Management, 2(1), 1-8.

Hoffman, D. L., and Novak, T. P., 2009. Flow online: lessons learned and future prospects.
Journal of interactive marketing, 23(1), 23-34.

Hsu, C. L., and Lu, H. P., 2004. Why do people play on-line games? An extended TAM with
social influences and flow experience. Information & management, 41(7), 853-868.

Jackson, S. A., and Marsh, H. W., 1996. Development and validation of a scale to measure
optimal experience: The Flow State Scale. Journal of sport and exercise psychology,
18(1), 17-35.

Jamal, S. A., Othman, N. A., and Muhammad, N. M. N., 2011. Tourist perceived value in a
community-based homestay visit: An investigation into the functional and
experiential aspect of value. Journal of Vacation Marketing, 17(1), 5-15.

Jones, A. J.,2002. On the concept of trust. Decision Support Systems, 33(3), 225-232.

147



R FUK SO =

Kaiser, F. G., and Gutscher, H., 2003. The proposition of a general version of the theory of
planned behavior: Predicting ecological behavior 1. Journal of applied social
psychology, 33(3), 586-603.

Kanimozhi, S., and Selvarani, A., 2019. Application of the decomposed theory of planned
behaviour in technology adoption: A review. International Journal of Research and
Analytical Reviews, 6(2), 735-739.

Karaali, D., Gumussoy, C. A., and Calisir, F., 2011. Factors affecting the intention to use a
web-based learning system among blue-collar workers in the automotive industry.
Computers in Human Behavior, 27(1), 343-354.

Katz, E., Blumler, J. G., and Gurevitch, M., 1973. Uses and gratifications research. The
public opinion quarterly, 37(4), 509-523.

Lee, J., and Lee, H., 2010. The computer-mediated communication network: Exploring the
linkage between the online community and social capital. New Media & Society,
12(5), 711-727.

Liang, J. L., Chen, Y. Y., Duan, Y. S., and Ni, J. J., 2013. Gender differences in the
relationship between experiential marketing and purchase intention. The journal of
international management studies, 8(1), 10-19.

Lin, K. M., Chang, C. M., Lin, Z. P., Tseng, M. L., and Lan, L. W., 2009. Application of
experiential marketing strategy to identify factors affecting guests’ leisure behaviour
in Taiwan hot-spring hotel. WSEAS transactions on business and economics, 6(5),
229-240.

Luo, M. M., Chea, S., and Chen, J. S., 2011. Web-based information service adoption: A
comparison of the motivational model and the uses and gratifications theory.
Decision Support Systems, 51(1), 21-30.

Mahardika, H., Thomas, D., Ewing, M. T., and Japutra, A., 2019. Experience and
facilitating conditions as impediments to consumers’ new technology adoption. The

International Review of Retail, Distribution and Consumer Research, 29(1), 79-98.

148



BREHTEN RIS T R B R 2 W 5e- DG T BT i sm iR,

McKee, A., Collis, C., Nitins, T., Ryan, M., Harrington, S., Duncan, B., Carter, J., Luck, E.,
Neale, L., Butler, D., and Backstrom, M., 2014. Defining entertainment: an approach.
Creative Industries Journal, 7(2), 108-120.

Morgan, R. M., and Hunt, S. D., 1994. The commitment-trust theory of relationship
marketing. Journal of marketing, 58(3), 20-38.

Newzoo, 2021,{ 2021's Mobile Market ) (https://newzoo.com/resources/blog/202 1s-mobile-
market-almost-four-billion-smart- phone -users-90-7-billion-in-game-revenues-
huge-changes-to-come). Assessed 20 Aug, 2023.

Novak, T. P.,, Hoffman, D. L., and Yung, Y. F., 2000. Measuring the customer experience in
online environments: A structural modeling approach. Marketing Science, 19(1), 22-
42.

Oka, R., 2021. Introducing an anthropology of convenience. Economic Anthropology, 8(2),
188-207.

Oliver, C., 1997. Sustainable competitive advantage: combining institutional and resource-
based views. Strategic management journal, 18(9), 697-713.

Ordanini, A., and Parasuraman, A., 2011. Service innovation viewed through a service-
dominant logic lens: a conceptual framework and empirical analysis. Journal of
Service Research, 14(1), 3-23.

Pandza Bajs, 1., 2015. Tourist perceived value, relationship to satisfaction, and behavioral
intentions: The example of the Croatian tourist destination Dubrovnik. Journal of
Travel Research, 54(1), 122-134.

Pavlou, P. A., and Fygenson, M., 2006. Understanding and predicting electronic commerce
adoption: An extension of the theory of planned behavior. MIS quarterly, 30(1), 115-
143.

Picha, K. J., and Howell, D. M., 2018. A model to increase rehabilitation adherence to home
exercise programmers in patients with varying levels of self-efficacy.
Musculoskeletal Care, 16(1), 233-237.

Plant, R., 2004. Online communities. Technology in Society, 26(1), 51-65.

149



R FUK SO =

Renard, D., 2013. Online promotional games: Impact of flow experience on word-of-mouth
and personal information sharing. International Business Research, 6(9), 93-100

Salunke, S., Weerawardena, J., and McColl-Kennedy, J. R., 2013. Competing through
service innovation: The role of bricolage and entrepreneurship in project-oriented
firms. Journal of Business Research, 66(8), 1085-1097.

Sanchez, J., Callarisa, L., Rodriguez, R. M., and Moliner, M. A., 2006. Perceived value of
the purchase of a tourism product. Tourism management, 27(3), 394-409.

Shukor, S. A., Anwar, 1. F., Aziz, S. A., and Sabri, H., 2017. Muslim attitude towards
participation in cash waqf: Antecedents and consequences. International Journal of
Business and Society, 18(1), 193-204.

Snyder, H., Witell, L., Gustafsson, A., Fombelle, P., and Kristensson, P., 2016. Identifying
categories of service innovation: A review and synthesis of the literature. Journal of
Business Research, 69(7), 2401-2408.

Soliha, E., Aquinia, A., Hayuningtias, K. A., and Ramadhan, K. R., 2021. The influence of
experiential marketing and location on customer loyalty. The Journal of Asian
Finance, Economics and Business, 8(3), 1327-1338.

Stewart, F., 2005. Groups and capabilities. Journal of human development, 6(2), 185-204.

Tan, E. S. H., 2008. Entertainment is emotion: The functional architecture of the
entertainment experience. Media Psychology, 11(1), 28-51.

Taylor, S., and Todd, P. A., 1995. Understanding information technology usage: A test of
competing models. Information Systems Research, 6(2), 144-176.

Tsang, M. M., Ho, S. C., and Liang, T. P., 2004. Consumer attitudes toward mobile
advertising: An empirical study. International Journal of Electronic Commerce, 8(3),
65-78.

Venkatesh, V., Thong, J. Y., and Xu, X., 2012. Consumer acceptance and use of information
technology: extending the unified theory of acceptance and use of technology. MIS
quarterly, 36(1), 157-178.

150



PR TE FREET BB B E ZWE-LIE BT A m RS

Wheelan, S. A., 2009. Group size, group development, and group productivity. Small Group
Research, 40(2), 247-262.

Williams, D. M., 2010. Outcome expectancy and self-efficacy: Theoretical implications of
an unresolved contradiction. Personality and Social Psychology Review, 14(4), 417-
425.

Wu, M. Y., and Tseng, L. H., 2015. Customer satisfaction and loyalty in an online shop: An
experiential marketing perspective. International Journal of Business and
Management, 10(1), 104-114.

Yang, K., and Forney, J. C., 2013. The moderating role of consumer technology anxiety in
mobile shopping adoption: differential effects of facilitating conditions and social
influences. Journal of Electronic Commerce Research, 14(4), 334.

Zulkosky, K., 2009. Self-efficacy: a concept analysis. In Nursing forum. Malden, USA:

Blackwell Publishing Inc. 44 (2), 93-102.

151



R FUK SO =

A Study of Behavioral Intention on Mobile Card Game
Usage: Perspectives from the Planned Behavior Theory

Chan-Sheng Kuo  Po-Wei Hsu
Abstract

Mobile card games have become increasingly popular among enthusiasts.
Mobile card games can be played by users anytime, anywhere, and anywhere. They
offer users numerous services conveniently, and multiple elements are included to
make these games more attractive. The commercial value of mobile card games has
gradually increased in recent years to generate attractive revenues. They have
attracted many companies to invest in their development. As the number of mobile
card games and user options continues to increase, identifying the factors that could
affect mobile card game usage becomes a topic worthy of discussion.

This study combined the Theory of Planned Behavior and other related
variables to explore factors influencing users' behavioral intention and actual use
behavior of mobile card games. This study proposed an integrative research model
and explored the correlations among variables. An empirical research was
conducted using an online survey, from which 626 valid samples were obtained.
Next, structural equation modeling was used to verify and analyze the study
hypotheses. The study results are as follows: (1) perceived value, attitude, subjective
norm, and perceived behavior control exhibited a positive effect on behavioral
intention, and (2) behavioral intention exhibited a positive effect on actual use
behavior. Based on the study results, this study offers practical managerial
implications for the mobile card game industry.

Keywords: Behavioral Intention, Mobile Card Game, Perceived Value,

Theory of Planned Behavior.
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